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OverviewOverview

•• Three (and a Three (and a ½½) approaches to ) approaches to 
blog marketingblog marketing

•• Objectives that can be Objectives that can be 
achieved with blogsachieved with blogs

•• Levels of company involvementLevels of company involvement
•• Customer insight and advocacy Customer insight and advocacy 

through branded communitiesthrough branded communities

Content adapted from Corcoran et al. (2006)
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Three (and a Three (and a ½½) Approaches) Approaches

•• BlogvertorialsBlogvertorials
•• Corporate blogsCorporate blogs
•• Faux blogsFaux blogs
•• Sponsored/paid blogger Sponsored/paid blogger 

programsprograms

Content adapted from Corcoran et al. (2006)
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BlogvertorialsBlogvertorials

•• NokiaNokia’’s N90 Camera Phones N90 Camera Phone
–– Official blogOfficial blog

•• Dr. PepperDr. Pepper’’s Raging Cows Raging Cow

Content adapted from Corcoran et al. (2006)

5

Corporate BlogsCorporate Blogs

•• GMGM’’s s FastlaneFastlane BlogBlog
•• StonyfieldStonyfield FarmsFarms

–– Baby BabbleBaby Babble
–– Bovine BugleBovine Bugle

Content adapted from Corcoran et al. (2006)

6

Faux BlogsFaux Blogs

•• SegaSega’’s s Beta 7Beta 7
•• McDonaldMcDonald’’s s Lincoln FryLincoln Fry

Content adapted from Corcoran et al. (2006)
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Sponsored/Paid Blogger ProgramsSponsored/Paid Blogger Programs

•• MarquiMarqui
–– PaybloggerPayblogger ProgramProgram

•• CocaCoca--ColaCola
–– Torino ConversationsTorino Conversations
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Blogging ObjectivesBlogging Objectives
–– Generating interestGenerating interest

•• StonyfieldStonyfield FarmsFarms
–– Drive action/salesDrive action/sales

•• Treonauts.comTreonauts.com
–– Create goodwillCreate goodwill

•• ScobleizerScobleizer
–– Establish expertiseEstablish expertise

•• English CutEnglish Cut
–– Customer dialogueCustomer dialogue

•• FastCompanyFastCompany
–– Employee dialogueEmployee dialogue

•• VarietyVariety

Content adapted from Corcoran et al. (2006)
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Levels of InvolvementLevels of Involvement
•• ObliviousOblivious
•• MonitoringMonitoring
•• ListeningListening
•• RespondingResponding
•• Joining InJoining In

Laurent FloresLaurent Flores’’ Customer Customer 
Listening BlogListening Blog


